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“Musicians are an 
exceptionally mobile 
and elusive population”  

- Pew Research Center 
2004
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Snowball method on survey monkey, open January to 
September 2022

Self-definition of musical artist (musician)

Questions more ordinal than cardinal
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What is the proposed production function for music?

Q = f (K, L, S, A, D)

Samuel Cameron (2015, 2016) and Shaikh (2018)



How are values uncovered in our research?

Serendipity
Authenticity
Copyright protection
Gender identity
Entrepreneurship
English language ability
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Note: We did not find any correlation between level of drug use and length of time 
as a musician.

This might be due to 1) Survivor selection bias or 2) Use is part of creative process and 
not an occupational hazard.



Note: Does not refute proposed SAD Production for Music



How do values relate to practice?

[Survey open Jan – Sept 2022]



___



_____



Our results show that artists (musicians) who value education more earn less both in music 
and non-music income. Consistent with Bourdieu (1979) on distinction and cultural capital.

Common result is that art education has little or no effect on artist income but that education 
leads to more non-art income (Throsby 1994, Alper & Wassall 2006).
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Note: We also find that those valuing labor union membership are less likely to cooperate with 
other musicians during the covid era and believe that English language ability is more important in 
the success of a musician.
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Thank you
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